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: i SIs A etd Me eee aa eae iM temeraranl Nowadays, and particularly in the past two years, 
oe : pas ‘eat afar ated creativity has ceased to be a dirty word and Sack 
to Cae coe oer ae el has again become a recognized means—perhaps the Fae 
only one—of reaching people, of inspiring enthu- 
siasm in them and convincing them. Mathematics 
and frequently debatable tests are again considered 
only as auxiliaries and are being replaced more and 
more by common sense, intuition and art. 
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The second creative wave, already predicted by a 
small group, is now under way. More and more 
advertising is called for that does not merely satisfy 
the ego of the salesman or the marketing strategist 
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